
marc griffin: interactive designer

contact
ad dress :  222 deg r a w street brooklyn, n y 11231 

tel.  718.852.5915 
web:  www .marcg r iffinstudios .com 
email:  marc@marcg r iffinstudios .com 

objective
Dedicated, hard-w or king and highly organiz ed individual with a solid bac kg round in design;  seeking to obtain a compar ab le 
position within a creativ e en vironment, allo wing g ro wth and e xpansion of abilities as an Art Director. . 

skills
* W or king with Creativ e Directors and Prog r ammers closely to  
* Skilled in de v eloping pre-site schematics , post-site style guidelines , e xtr anet administr ation, client tr aining, (Omniture) Analytics. 
* Conducting usability studies , site de v elopment under close compliance with  . X-HTML, CSS and JS 
* W or king under a f ast paced and tight deadline or iented en vironment. 
* Identity de v elopment, logotypes , brochures , ads , and a v ar iety of pr int production including prepress and flight chec k stages . 
* Instr ucted "Intro to Inter activ e Media f or A OS" at institutions such as:  P arsons School of Design, and Pr att. 

work experience

99-03 Interactive Designer , Fusion Design Inc.  Jerse y City , NJ  
98-99 Ar t Director , Ne w Image Media Ne w Y or k, NY 
97-99 Graphic Designer , Duk e Comm unications Nor th Br uns wic k, NJ 
96-97 Design Intern , National Ne wspaper Association Ar lington, V A 
94-96 Instructor , Somerset County  V ocational /  T echnical High School, (summers) Br idge w ater , NJ 

accomplishments
F orbes magazine r ating "Best Of  The W eb" 
f or "car anddr iv er .com" 
W or ldw eb .net tr aining and cer tificate in XML author ing 
client tool "Expressroom" 
Ho w ard Univ ersity a w ard f or outstanding perf or mance 
in g r aphic design 

interests
V olunteered photog r aphic ser vices/student studio seminar  
f or non-profit organizationY or k Street Project 
A vid outdoors enthusiast including:  mt.  biking, hiking,  
and sno wboarding. 

education
Ho w ard Univ ersity , W ashington, DC 
1997 BF A, concentr ation in g r aphic design 

clients worked with: 
Meta F oundr y 
Hachette Filipacchi Ne w Media  
adv ance .net - adv ance inter net 
Y or k Street Project  
Ne w Y or k Univ ersity 
ABC “Children First” 
In v estigate Biodiv ersity 
Conser v ation Inter national 
Riv erside Church NYC 
Pr att 
P arson's School of Design 

url's designed/produced
www .hassankinle y .com 
www .car anddr iv er .com 
www .libr ar y .n yu.edu 
www .in v estigate .conser v ation.org 
www .homemag.com 
www .cycle w or ld.com 
www .neighbors .columbia.edu 
www .siliv e .com 
www .njo .com 
www .massliv e .com 

04-06 Senior Web Designer, ESSENCE Magazine, Division of Time Inc. New York, NY 

www.globaldeposition.com 

c. 917.971.4010 

07-09 Sr. Interactive Designer/Art Director, Metafoundry, Brooklyn, NY 

* Skilled in Mac and PC platforms, working knowledge in all major design applications and authoring tools. 

Elle Decor
Essence Magazine
Latina Magazine
Aeroballoon
Novartis
Trump University
Acorn Energy
Blue Equity (Best)
CNBC
Wine Cellarage

references
Jorge Naranjo: Creative Director  - Idea. inc - heyjorge@hotmail.com
Jo Spiker: Creative Director -  MSHC Partners - jspiker@mshcpartners.com
Simon Adams - Principal - Lucid Media - simon@lucidmedia.co.uk

http://www.linkedin.com/in/marcgriffincreative www.experiencebest.com

aim: metamg

establish a solid GUI during a given projects development cycle. 

W3C and Web 2.0 standards 


